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ABSTRACT

MSME’s taxpayer compliance.

In order to run and develop the government, surely the government requires lot of funds. The funds are obtained
from all potential resources owned by a country and contributions from the public that are binding, one of them is in
the form of tax. This research aimed to examine the effect of E-commerce tax implementation, tax payers knowledge
and tax morale on MSME'’s taxpayers compliance. The sample used in this research was 75 respondents who were e-
commerce based MSME business owners using the Ferdinand formula. This research uses quantitative research
method that using questioner that distributes to respondents. The results of this research shows that E-commerce tax
implementation has a significant effect on MSME’s taxpayer compliance, taxpayer knowledge has a significant effect
on MSME'’s taxpayer compliance and tax morale has a significant effect on effect on MSME’s taxpayer compliance

and E-commerce tax implementation, taxpayer knowledge and tax morale have a significant effect on effect on
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INTRODUCTION

Background

In order to carry out and develop the government, of course the
government need not a little money. The funds are obtained
from all potential resources owned by a country and community
contributions that are binding, one of which is tax. As one of the
elements in state revenue, tax has a large role in the framework of
national development in all sectors in the education, health,
infrastructure and other supporting sectors of the country's
development. According to Undang-Undang Nomor 28 Tahun
2007 Tentang Ketentuan Umum dan Tata Cara Perpajakan, the
definition of tax is a mandatory contribution to the state which is
stipulated by an individual or entity that is compulsory under the
law, by not receiving direct compensation and being used for the
needs of the state for the greatest prosperity of the people [1].

Electronic commerce (E-commerce) is the sharing of business
information, maintaining business relationships and conducting
business transactions by means of telecommunications networks.

Along with the changing business model from conventional
to modern, it is also needed how tax regulation regulates it. This
with
conventional business systems are almost the same, namely

is because in principle, E-commerce transactions
the existence of buying and selling activities in it, it's just

the medium that distinguishes.

Business transaction activities through E-commerce are in great
demand by business people because this way can be done easily,
quickly, saves time and costs and can be done at any time. But as
there is rapid progress in the business world, it is not always
followed by the implementation of regulations that govern it.

But until now with the implementation of the E-commerce tax
there are still not many E-commerce business people who are
compliant to pay their tax payable. Tax payers compliance is also
closely related to tax morale from the relevant taxpayers. Healthy
taxation practices do not only rely on the strength of systems
oriented to optimizing taxation, in which there are moral aspects
that complement or even strengthen the existence of a taxation
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system, the taxation system must have a moral dimension so that
the practice of taxation comes out of the impression of rigid,
mechanistic and procedural. But until now, with the enactment
of the E-commerce tax, there are still not many E-commerce
business people who are obedient to paying their tax payable.
This is of course motivated by their lack of understanding of
regulations or understanding of taxes. No exception for online
shop owners who feel less aware of the issuance of this
regulation. Understanding of taxpayers is certainly one of the
factors that cause this [2].

MATERIALS AND METHODS

E-commerce tax

One application of technology and information in the field of
commerce is electronic commerce (E-commerce). Electronic
commerce or E-commerce, is the buying and selling of goods
and services on the internet. E-commerce can be defined as the
application and application of technology related to commercial
transactions such as online product marketing, fund transfers,
data transfers and others. The principles and objectives of E-
commerce transactions are the same as other trades, but differ in
terms of the way or tool used. E-commerce taxation regulations
in Indonesia note that there are no new tax objects in E-
commerce transactions and there is a need to realize uniformity
in understanding aspects of ecommerce taxation that occur in
Indonesia [3].

Tax

According to James and Nobes, a tax is a compulsory levy made
by public authorities for which nothing is received in return.
From the definition above it can be said that tax is an obligation
that must be paid by Indonesian citizens, including taxpayers
and business entities with the aim of the people's welfare in the
form of infrastructure, community services and others.

Taxpayer

According to Liberti, in accordance with taxation provisions,
those who carry out tax obligations to the state are called
taxpayers. In Pasal 1 Undang-Undang Ketentuan Umum
Perpajakan (KUP) stated "Taxpayers are individuals or entities,
which include taxpayers, tax cutters and tax collectors, who have
rights and obligations in
provisions of tax legislation".

taxation accordance with the

Taxpayers knowledge

Taxpayers are individuals or entities who have the obligation to
pay taxes from income earned in accordance with applicable
regulations. According to knowledge and understanding of
by which
know about taxation and apply that knowledge to pay taxes
[4]. The intended understanding can be interpreted to
understand and understand how the provisions and procedures
for taxation in general such as how to pay taxes, report tax returns

taxation regulations is the process taxpayers
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(notification), know the requirements to become a taxpayer
such as must have a tax ID and sanctions that will be imposed
if not paying taxes accordingly with applicable provisions.

Tax moral

Tax morals, seen as intrinsic motivation to pay taxes. According
to tax morale is an intrinsic motivation to obey and pay taxes so
that it contributes voluntarily to the provision of public goods.
This concept can aid in explaining why tax non-compliance
deterrence based on the economic factors cannot clarify efficient
high levels of tax compliance.

Taxpayers compliance

According to James and Alley, tax compliance refers to the
willingness of individuals or legal entity to act in accordance
with in both the ‘spirit’ and the ‘letter’ of the tax regulation and
administration without the application of enforcement activity.
Prior to that, defined tax compliance as filing all required tax
returns at the proper time and that returns accurately report tax
liability in related with the tax regulation applicable at the time
the return is filed [5].

Research sites

in Bali by distributing
questionnaires to small medium enterprise owners in Bali based

This research was carried out

online as a medium for running business.

Population and sample

The population in this study are the number of small medium
enterprise owner in Bali. The population number is not yet
known with certainly because the number of small medium
enterprise in Bali can increase over time. In multivariate
research the determination of the minimum number of samples
is calculated based on the following formula gain the number of
respondents are 75 samples.

Data collection technique

The technique of collecting data in this study is by distributing
questionnaires. To determine the answer from the questionnaire
score, the writer uses a rating scale. Rating scale (scale rating) is a
tool to obtain data in the form of a list that contains the
characteristics of the behavior to be studied that must be
recorded in stages, using this rating scale, the author can obtain a
more subjective answer from the sample. The rating scale that
will be used in this study start from O until 10 [6].

RESULTS AND DISCUSSION

Characteristic of respondents

Data in this study were obtained from 75 respondents through
questionnaires for three weeks. The following explanation covers
the four criteria of respondents, namely based on sex, age, age
and income.
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Test results validity and reliability of research
instruments

Validity test: Based on the results of the instrument test by
distributing questionnaires to 75 respondents, all indicator
variables in this study are E-commerce tax variables, taxpayer
knowledge, tax morale and taxpayer compliance valid because
they have a correlation coefficient of more than 0.30 [7].

Table 1: Reliability test.
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Reliability test: Based on the results of the instrument reliability
test, the variable instruments in this study, namely E-commerce
tax variables, taxpayer knowledge, tax morale and taxpayer
compliance are said to be reliable because each variable has an

alpha value greater than 0.70 (Table 1).

No Variable Cronbach's alpha Explanation
1 E-commerce tax 0.995 Reliable
2 Taxpayer knowledge 0.997 Reliable
3 Tax morale 0.993 Reliable
4 Taxpayer compliance 0.997 Reliable

Normality test: Based on the normality test shows that the value

concluded that the model meets the normality assumption

of asymp. sig. (2-tailed) is 0.241, which is greater than 0.05, (Table 2) [8].
which shows that the data are normally distributed, so it can be
Table 2: Normality test.
Variables Unstandardized residual
N 75
Normal parameters®? Mean OE-7
Std. deviation 10.27815019
Most extreme differences Absolute 0.119
Positive 0.051
Negative 0.119
Kolmogorov-Smirnov Z 1.028
Asymp. Sig. (2-tailed) 0.241
Multicollinearity test: Based on multicollinearity test, it is variables have a VIF value <10. This means that the
shown that all independent variables have a tolerance value regression model made there are no symptoms of

>0.10, as well as the results of the calculation of VIF values, all

Table 3: Multicollinearity test.

multicollinearity (Table 3).

Model Collinearity statistics
Tolerance VIF
1 (Constant)
E-commerce tax 0.287 3.483
Taxpayer knowledge 0.247 4.043
Tax morale 0.315 3.176
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Heteroscedasticity test: Based on heteroscedasticity test, it is
shown that each model has a significance value greater than
0.05. Means that in this regression model there is no similarity

Table 4: Heteroscedasticity test.
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in variance from residuals of one observation to another or
heteroscedasticity does not occur (Tables 4 and 5).

Model Unstandardized coefficients Standardized T Sig.
coefficients
B Std. error Beta
1 (Constant) 0.681 2.817 0.242 0.81
E-commerce tax 0.022 0.09 -0.052 0.247 0.806
Taxpayer 0.037 0.06 0.14 0.614 0.541
knowledge
Tax morale 0.105 0.096 0.221 1.097 0.276
Table 5: Descriptive statistics analysis.
Descriptive statistics
Variables N Minimum Maximum Mean Std. deviation
E-commerce tax 75 24 72 48.7467 15.69825
Taxpayer knowledge 75 31 117 79.12 25.47174
Tax morale 75 24 72 49.8133 14.1762
MSME’s taxpayer 75 39 108 71.72 24.25404
compliance

From the table above, the description of each variable can be
described as follows:

E-commerce tax: Based on descriptive statistics analysis, the
minimum value of E-commerce tax is 24.00 while the maximum
value is 72.00. The average value of E-commerce tax is 48.7467
and the standard deviation is 15.69825 [9].

Taxpayer knowledge: Based on descriptive statistics analysis, the
minimum value of taxpayer knowledge is 31.00 while the
maximum value is 117.00. The average value of taxpayer

knowledge is 79.1200 and the standard deviation is 25.47174.

Taxpayer morale: Based on descriptive statistics analysis, the
minimum value of tax morale is 24.00 while the maximum
value is 72.00. The average value of the tax morale is 49.8133
and the standard deviation is 14.17620.

MSME’s taxpayer compliance: Based on descriptive statistics
analysis, the minimum value of MSME’s taxpayer compliance is
39.00 while the maximum value is 108.00. The average value of
the tax morale is 71.7200 and the standard deviation is
24.250404.

Multiple linear regression analysis

From the test results shows the magnitude (R2) is 0.813, this
means that 81.3% variation of taxpayer compliance variables can

Int ] Account Res, Vol.12 Iss.02 No:1000377

be explained by variations of the three E-commerce tax variables,
taxpayer knowledge and tax morale. While the rest
(100%-81.3%=18.7%) is explained by other causes outside the
research model [10].

The effect of taxpayer knowledge (X2) partially on
MSME’s taxpayer compliance (Y)

Testing the significance of the influence of taxpayer knowledge
(X2) on taxpayer compliance (Y), partially carried out by
conducting a t test, namely by comparing the value of t
calculated with the value of t table and the significance of t with
a (0.05). The significance value of the taxpayer knowledge is
0.000<a (0.05) and the ttest value is 4.261 which is greater than
the t table value of 1.993 which means the rejection of HO so
that H2 can be accepted, so that taxpayer knowledge has a
significant positive effect on taxpayer compliance. From the
results of this study it can be interpreted that the better the
taxpayer's knowledge of taxes will increase the SME taxpayer
compliance in Bali [11].

The effect of tax morale (X3) partially on MSME’s
taxpayer compliance (Y)

Testing the significance of the influence of tax morale (X3) on
taxpayer compliance (Y) partially carried out by conducting a t
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test, that is by comparing the calculated t value with t table value
and the significance of t with a (0.05). Based on table 4.14 the
significance value of tax morale 0.002<a (0.05) and the value of t
count 3.256 which is greater than the t table value of 1.993
means rejection of HO so that H3 can be accepted, so that tax
morale has a significant positive effect on taxpayer compliance.
From the results of this study it can be interpreted that the better
the tax morale will increase the UMKM taxpayer compliance in

Bali.

The effect of E-commerce tax (X1), taxpayer
knowledge (X2) and tax morale (X3) simultaneously
on MSMFE’s taxpayer compliance (Y)

Testing the significance of the effect of E-commerce tax (X1),
taxpayer knowledge (X2) and tax morale (X3) on taxpayer
compliance (Y), simultaneously carried out by conducting the F
test, namely by comparing the significance value of F with «
(0.05). The significance value of F calculates the e-commerce tax
variable, taxpayer knowledge and tax morale with a sig value of
0.000<a  (0.05), E-commerce tax, taxpayer
knowledge and tax morale have a significant effect on taxpayer

which means

compliance. From the results of this study it can be interpreted
that the better E-commerce tax, taxpayer knowledge and tax
morale will increase MSME taxpayer compliance in Bali [12].

CONCLUSION

Based on the discussion that has been described in the previous
chapter, the following conclusions are obtained:

E-commerce tax has a significant positive effect on MSME’s
taxpayer compliance. It’s shows that the better implementation
of E-commerce tax will increase the SMEs compliance taxpayer
in Bali. From this conclusion it is expected that with the
implementation of e-commerce tax which is supported by the
government's role in socializing the regulation, it is expected that
the level of tax compliance can increase.

Taxpayer knowledge has a significant positive effect on MSME’s
taxpayer compliance. Its shows that the better the taxpayer's
knowledge about taxes, the higher the taxpayer compliance of
SMEs in Bali. From this conclusion it is expected with the

both through the

socialization of the importance of taxes for the development of a

increasing understanding of taxpayers

country can further increase taxpayer compliance.

Tax morale has a significant positive effect on MSME’s taxpayer
compliance.
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This means that the better the tax morale will increase the
MSME compliance taxpayer in Bali. From this conclusion it
is expected that if the public morals on the importance of
paying high taxes will indirectly increase the level of compliance
of taxpayers themselves.

E-commerce tax, taxpayer knowledge and tax morale together
have a significant positive effect on MSME’s taxpayer compliance.
This means that the better E-commerce tax, taxpayer knowledge
and tax morale will increase MSME taxpayer compliance in Bali.
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